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Introduction

If you're an unemployed actor (whether you've been employed before or are just starting out) it's
a likely statement to say that you're hungry. You're hungry for work. Maybe you're a little
anxious about it. Maybe you're even feeling a little needy. STOP. Especially if you're just
moving to a new town to live out your hopes and dreams, take a couple of weeks to not even
think about them. Live life. Explore museums. Walk on the beach. Water your plants. This
suggestion is for your emotional life as well as your career life. If your emotions are completely
caught up in whether you get this or that job, you'll find yourself quickly in a tangle. And if
industry professionals see that you are hungry for a job, you won't get one. So relax a little.
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Creating a Strong Resume

Below is the outline of a resume.
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A Breakdown of the Preceding Resume Ouitline:
Use a professional font for your resume, not a cutesy one.

Don't pack your page tightly (use no smaller than a 10 pt. font), but also make sure that
there isn't a vast amount of blank space. (If you find that your lack of experience means a
short list of credits, then make sure you write down every bit of training and every skill you
have.)

Make sure your name is in large, bold letters.

Underneath your name, note your union affiliations (example: SAG AFTRA AEA).

Do not use your personal address for a contact. If you have an agent, use the agent’s info. If
not, then use a phone number and email address that you don’t mind being exposed to

anyone who might happen upon your resume.

If you've done any film (even student films) place that first on your resume, just below your
personal information (hair, eyes, etc.) and contact info.

Your film credits will fall under one of two categories — “supporting” or “lead.” Don’t include
the actual name of the character.

For each film credit, include the name of the production company.

If you've done any television (even non-union TV) place that second on your resume, just
below your film credits.

Your TV credits will fall under one of four categories — “supporting,” “lead,” “guest star,” and
“recurring.” Don't include the actual name of the character.

For each TV credit, include the name of the network where the program aired (i.e., ABC,
NBC, CBS, Fox, WB).

If you've done any theatre (even non-professional theatre or musicals) place that third on
your resume, just below your TV credits.

If you don’'t have room to list all of your theatre credits, write “(partial)” next to the theatre
heading.

For your theatre credits, do write the actual name of the character. Especially if it's a well-
known show, industry professionals will recognize the names.

For each theatre credit, include the name of the theatre where it was performed as well as
the state where you performed the show.

If you've done any commercials, just write “conflicts available upon request.” You may have
done a Nike commercial before, so Puma might not be inclined to have you do a commercial
for them. But if you did the Nike commercial 10 years earlier, Puma might not mind after all.
Better to play it safe and wait to be asked if you have any conflicts representing a product.
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For your training, first list where you went to college; but don't include your year of
graduation, as that may give away your age.

For your skills include anything and everything that you do well enough to perform on stage
or in film or commercials. If you juggle, include that. If you know CPR, include that. If you
know how to drive a delivery truck, include that.
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Bio vs. Resume

If you haven't got any credits or union affiliations yet (especially if you're a child-actor), you can
use a bio instead of a typical resume. It will look like this:
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Headshots

This part is simple: make sure your headshot looks like you. Perhaps it will be a more stylized
you, but still you.

Especially in commercial photos, don't go overboard with the glamour. Commercial producers
tend to want “real people.”

If you're having headshots taken for commercial purposes, make sure you'’re smiling. Many of
the commercials offered are for things like toothpaste, where you'll be showing your teeth.

Whether your headshot is for commercial or film purposes, make sure it shows your whole face.
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Business Cards and Postcards

Business cards are a fairly inexpensive way to keep your name in the minds of industry
professionals and peers whom you meet.

Don't put your whole resume on your business card, but do offer a blurb about yourself. For
example: Joe Smith, Award Winning Writer / Actor.

Make sure your picture is on your business cards and postcards. People are far less likely to
throw away something that has a face on it.

You can be much more creative with your photo on your business / postcards, than with your
headshots.

If you're doing anything — a play, a guest starring role on a TV show, a supporting role in a
soon-to-be-released film, send out postcards to casting directors (and agents, if you need one).
Make sure your postcards note any good reviews your performance (or the piece as a whole)
has gotten. You may think to yourself, | don’t have the money to send out postcards. But think of
it this way: making the relatively small investment in postcards can result in more auditions,
which can result in a much greater income.
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Finding Work

It used to be that actors would be on contract to a particular studio, and while they may be
obligated to do work they didn't necessarily love, they at least got work. These days, finding an
acting gig can be tough and discouraging. Once you finally make it into an audition, it can be
overwhelming to learn that you're just one of dozens, or even hundreds, vying for the same role.
So, please don't just wait for your agent to call. Do some pounding of the pavement.

“The Breakdowns” are a list of mostly union acting jobs that are available in the major acting
markets (Los Angeles, New York, Vancouver). While it's not legal for actors to get these
breakdowns on their own, Breakdown Services does work with a company called Actor Access,
to provide limited listings for free. You can check out the Breakdown Services site at
http://www.breakdownservices.com/, where you can also find a link to Actor Access.

BackStage and BackStage West is also a great resource for casting information. While most of
the notices are for non-union jobs, there are many opportunities listed in each issue. Also, it has
great articles and networking  prospects. You can check it out at
http://www.backstage.com/bso/index.jsp.

By keeping up with the trade publications (like Variety and Hollywood Reporter) you can learn
what films and TV shows are in production and pre-production. With some research (Internet
Movie Database, www.imdb.com, is a great cross-referencing resource), you'll be able to track
down the casting director and submit your information. This can be a lengthy and tedious
process; and it can also be extremely effective.
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Auditioning

Auditioning can be stressful, but it's also necessary. Here are some helpful hints when heading

out for an audition:

" If you're auditioning for a commercial, try to find out some information about the product. For
instance, if you're auditioning for an Adidas commercial, do a little research on Adidas. If
you have the chance to talk at the audition, you will shine by knowing something about the
product that you're vying to represent.

If you're auditioning for role on a currently running TV show, watch the show beforehand.
This will give you a feel for the style of acting on the show.

If you're auditioning for a film, learn what other credits the company has. Maybe one of their
films is a favorite of yours.

If you get the sides (i.e., the audition scenes) beforehand, make sure you know how to
pronounce every word before going into the audition.

Arrive at least 15 minutes early to your auditions, so that you have time to relax, shake off
the outside world and prepare.

Bring a bottle of water with you. Not every place has a water fountain.

Be polite to everybody. You never know if the person you're speaking with is involved with
the production.

Don't strike up chatty conversations with the other actors in the waiting room. It may sound a
bit harsh, but you're not there to make friends. You're there for a job — the same job they're
there for. Just focus on your own audition.

For every scene, come up with an objective — something that your character wants. You
may not have the exact vision of the casting people in the auditioning room, but you'll have a
real, multi-dimensional character; and that’s the kind of acting that is memorable.

Avoid wearing perfume or cologne. If someone in the room is sensitive to the smell (or
worse, allergic), their main objective will be to get you out of the room.

Wear comfortable, neat clothing — and not a costume (unless you're asked to). Your outfit
can suggest the character, such as a polyester shirt for a 70’s period piece. But trust that the
people evaluating your performance have enough of a vision to picture you in the piece.

Bring at least five headshots. You never know how many you will need.

If you don’t understand something, ask questions. But avoid asking too many questions as
your audition probably has a tight time slot.

If you want to stand in the audition, ask beforehand. Especially in Hollywood, industry
professionals can get a little nervous about actors moving around the room.
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Don't touch the casting person (even if the scene calls for it) unless you've asked
permission before starting the scene.

Set up the audition space for your needs. If there is a chair in the center of the room, but
you're going to stand for your audition, ask if you can move it out of the way. Don't try to
work around it.

Do not ask if you will be called back for a second (or third) audition. But, if you do get called
back, wear the same outfit and perform the material with the same objective as during your
first audition. Unless they make an adjustment to your performance, they aren't looking for
you to try something new — they liked it the way you did it to begin with.

Be confident. Many actors (especially when they’re starting out) have a tendency to fall to
nerves. If you know your lines and have a clear objective, you'll be in good shape. Then, it's
just a matter of whether you're the right person for the role. And that’s nothing that you have
to worry about.

Smile. Casting people will feel more comfortable with you if you're enjoying yourself (this
doesn’t mean you should smile throughout a dramatic audition, but definitely when you're
speaking as yourself to the casting director). You won’t get every job that you audition for,
so enjoy the moment. If you're at an audition, it is the opportunity for you to act in a room
with someone else. That, in itself, is a gift.
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Agents and Managers

There is a tendency when starting out to want to get signed by a major, A-List agency. But
chances are, you'll get lost in such a place. An agent’s primary job is to make money. It's not a
bad thing, it's just reality. And an A-List agent can make a lot more money by focusing on A-List
actors.

Then, there are small agencies that lack power. Many of their submissions won’'t even be
opened by casting people. This isn't because the casting people don't like the small agencies.
It's because casting people know that if they open the envelopes from established agencies,
they're going to get established talent. And when there are a thousand envelopes in your office,
and you have limited time, wouldn’t you open the envelopes from sources you trust to provide
what you need?

So, try to start with a mid-sized agency. You'll have a better shot at these agencies once you
have significant training and, at least, good theatre credits. Then, make sure you have a good
picture that looks like you, a well organized resume, and an engaging, personalized cover letter.
Once you find an agent, continue to network with peers and established industry professionals.
When you've racked up a few film and television credits, ask one of those contacts (most likely
a casting director) to refer you to a larger agency.

Whoever your agent is, make sure they are registered with at least the following three unions:
SAG (http://www.sag.org/sagWebApp/index.jsp), AEA (http://www.actorsequity.org/home.html),
and AFTRA (http://www.aftra.com/aftra/aftra.htm). There are resources, such the Ross Reports,
which have updated lists of registered agencies. But if you're unsure, you can always contact
the unions directly to verify the status of any agency.

If you're signing with a manager, check to see if he or she is a member of the National
Conference of Personal Managers (http://www.ncopm.com/). This is the legitimizing
organization for managers in the United States.

NEVER pay money upfront to your representation. They collect a percentage from what you
earn for an acting job. When you're booked on a job through a manager, you will receive your
pay check and then pay the manager the agreed upon percentage (usually 15%). With an
agent, he or she receives the check and takes his 10%. You then collect the remaining 90%
from the agent.

Whether it's an agent or manager (or both), you'll want to make sure that they are enthusiastic
about working with you, that they have lots of industry contacts, and that they have a good
reputation.

No matter how well-respected or well-connected your agent or manager may be, this doesn'’t
necessarily guarantee you auditions. He or she may be submitting your picture and resume
several times a week, and you may still not be getting seen by casting people. So, if you feel
that you're not going out on auditions as much as you should, don’t pressure your agent or
manager. Take them out to lunch and talk business. Maybe you need a new picture. Maybe
your lack of credits is holding you back. In other words, rather than blaming your representation,
maybe there’'s something you can do to improve your odds.



Little Lip Productions, Actor Tools, Page 13

And, although it's sometimes hard to accept, it's not your agent’s or manager’s job to create or
build your career. That's your job. And it's why you’'ll need to invest in self-promotion (such as
postcards, business cards, personalized letters, and so on).
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Following Up

This is very simple: If you're meeting with an agent or manager, he or she will generally tell you
how to follow up. If you've just met with an industry professional (including an audition with a
casting director), send a postcard or thank you note (with your picture business card to give
them a visual reminder of who you are). Even if you're not right for this role, your polite
professionalism will help to keep you in mind for the next.
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Getting “Discovered”

Getting discovered is a little like winning the lottery — and just about as likely. Most people in
Hollywood know the story of Lana Turner getting discovered at the Schwab’s soda fountain. As
of the writing of this e-book, that was 75 years ago. Seventy-five years, and only a handful of
people have gotten “discovered” since then. So, please, please, please, if you're about to head
out to Hollywood, don’t expect to be discovered. Expectations are disappointments waiting to
happen.

Instead, focus on learning your craft, building your credits and networking. Then, after
somewhere between 5 and 20 years of training, auditioning, and performing, you may become
an “overnight success.” It may not be as glamorous as being discovered, but some of our most
beloved actors and actresses (who people call “overnight successes”) spent years pursuing
their profession before getting their “big break.”
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Top Ten Tips

Whether you're a novice in Hollywood, or making your living as an actor, there are certain tools
you can use to help up-level (or create) your career. Below are the top ten tools and where to
find them.

Number ten: A sense of time. As an actor, you must “act as if.” Act as if you'll be receiving a
call from your agent. Act as if that next job is on its way. That means making sure that you have
a cell phone and a watch, and making sure you check them often. If you're broke, then go to the
99¢ Store and get one of those plastic Spongebob Squarepants watches. And if you don’t have
good enough credit to get a cell phone with a contract, get a prepaid from a service like Boost
Mobile. Where to find them: www.990nly.com and www.boostmobile.com.

Number nine: An actor’'s survival Kkit. It may seem
' * 34 56 obvious, but too many actors show up to auditions without
3 4 their headshots or looking inappropriate for the role. So,

keep an actor’s survival kit in your car. What is in an actor’s

4 survival kit? Well, it contains a couple of changes of clothes,
3 headshots (Isgo Lepejian makes great copies) with resumes

$ 56 attached, a mirror, coverstick (don’'t wear lots of makeup to
1 an audition, but do cover any blemishes) and mints. Your

—Kelly, Los Angeles actol  mother is probably the only person in the world who will tell

and fitness instruct | you when your breath is less than pleasant. If she's not

going to your audition with you, then play it safe and chew

down some mints. Where to find them: Your closet, www.isgophoto.com, and
www.riteaid.com.

Number eight: A health program. Whether you're overweight or underweight, a health
program will help you to keep in shape for your next audition or big role. Not only that, but a
healthy diet and exercise plan will help reduce stress, anxiety and even depression — of which
many brilliant artists seem to suffer. If you can’t afford your own exercise equipment, then try a
place like Fitness Club Warehouse, which sells new and pre-owned equipment and floor
models. Or, if you really can’t afford it, then buy a jump rope and some handheld weights.
Where to find them: www.fitnessclubwarehouse.com, www.24hourfitness.com, and
www.southbeachdiet.com.

Number seven: A job that doesn’t conflict with your career. Are you in Hollywood to work
as an office assistant or an actor? As scary as it can be to have an empty wallet and bills to pay,
don’t take a job without informing your employer of your true career goals. That way, they will be
a lot more understanding if you have to take an afternoon off to go to an audition. Also, you may
want to explore some networking opportunities by investing in an entertainment job; but, again,
be upfront about your true aspirations. Where to find them:  www.monster.com,
www.entertainmentcareers.net and jobs.filmbiz.com (leave out the www).

Number six: A free-clinic card.  Several metropolitan cities across the United States have a
Free Clinic. This can be very helpful, since many actors don't make the kind of money to have
medical insurance. Since 1967, the Los Angeles Free Clinic has put into practice their belief that
access to health and human services is a right, not a privilege. (Even Leonard Nimoy is a
donor.) There are locations in Hollywood, Beverly Hills and Los Angeles proper, and if you don't
have insurance, they are a great (and clean) alternative. Services include medical care, dental
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care, legal assistance, counseling, prenatal care, HIV testing, complementary and alternative
medicine, peer education, and outreach services. Where to find them: www.lafreeclinic.org.

Number five: A therapist. Think we're kidding? While a lot of people come to Hollywood with
just the desire to be famous, even the most talented and stable individuals can be discouraged
by constant rejection and critical evaluation of their looks. A therapist can be a sounding board
and can help you stay clear about your pursuits. The Southern California Counseling Center
provides services at a sliding scale (as little as $5). Services include general counseling, an
Abuse Prevention Program, Empowered Parenting Program and Gang Recovery Intervention
Program. Where to find them: www.sccc-la.org.

Number four: A one-person show. Especially if you're an older actor (in this business that
means 25 or over) a one-person show (designed with humor and a good story, can catch the
interest of many industry professionals. Where to find it: The depths of your heart, mind and
soul.

Number three: Business cards.  You never know who might | 4 *
assist you in finding a job or introduce you to someone who %
might assist you in finding a job. A business card can help you

to come off as a professional — not someone who's just “trying” 1

to be an actor. Look for an inexpensive service like VistaPrint,
which provides high quality, full-color graphic design and
printng at low prices. Where to find them:
WwWWw.vistaprint.com.

—Belle Zwerdling,
Progressive Artists Agenc

Number two: A tracking system.  When you start to get multiple auditions, it can be difficult to
keep track of where you went, what you wore and whom you met at each one. For a relatively
small investment, Holdon Log can provide you with software and log books that allow you to
easily log your auditions and callbacks, track your bookings, record your career income and
expenses, and manage your industry contacts in a simple, yet effective manner. If you don't
have the cash on hand for such an investment, then a well organized notebook (findable at any
99¢ Store) will do the trick. Where to find them: www.990only.com, www.holdonlog.com.

Number one: A business plan. The most important tool in your kit will be your business plan.
Ninety percent of all business that don’'t have a plan fail within the first five years. Make no
mistake about it, the entertainment industry is a business. Thousands of people show up in
Hollywood every month to try their hand. You've probably seen more than one of them come
and go. A business plan can help you keep focused — so that you're doing something toward
your career each and every day. There are lots of free online resources to help you write your
business plan (including this site). So does Inc. Magazine, as well as Bplans. Where to find
them: http://www.littlelipproductions.com/marketing to the industry.htm, www.inc.com and
www.bplans.com/dp.

With all these tools, you'll be well beyond your peers in terms of professionalism, preparedness
and perseverance. May all your hard work pay off.



